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How far are people willing to travel to catch a football game? Our research sets out C e o R e c O mm en d ati O n S
to answer this question for the new league, the XFL.
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their resources on making the game day food experience better, as opposed to

3. Our professional recommendation is that the D.C. Defenders work to bundle/discount ticket

making bundles and collaborating with expensive restaurants in the D.C area. _ sales for groups/students in the area. Based on our qualitative focus group and quantitative

survey, it appears students are only willing to attend in groups and/or low ticket prices.

Similarly with older football fans, they are more concerned with expensive ticket prices as
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Qualitative Research

Focus Group Details: 5 Participants, 4 Researchers
Day/Time/Location: March 23 // 6 p.m. // Zoom
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interesting to that demographic (1.e. fraternity events, cheaper tickets, transportation,
environment of games), with one saying,

Male B Female M Non-binary
Pref. to say

“The only way I would go is if it was with really young people, or if I went to a

school right around there and it was super cheap. I mean if there was a team around
Chapel Hill that had like tickets for like a Saturday or Sunday game and it just gave

Focus Group Themes
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you something to do on like a 75 degree day like I would totally do that.”
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