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comments and provides insights into research gaps. Key Results. We synthesized results to understand themes across
studies.
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from few active commenters, media. (2.61%).
especially in political news. *** To persuade others in politics. 4.03%
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media text’ perceptions of journalist/news credibility. ¢ News Content. Most studies focused on comments under
n= 33 articles ** Strong evidence that comments can shape perceptions of public news articles (89.52%). Yet, much of the news content we see
+ 56 articles from Rel tal., 2021 . . . . . . . . ) ) ,
+ 9 articles from Ksiazck & Springer, 2018 opinion, and sway readers attitudes in a like-minded direction. today is video/audio content. Only 5.24% of studies considered
& =617 articles / f __________________ \ . . . . .
| Relabilty Analyss For nclsin | Moderating Comments: Considering how news platforms engage (or news videos and their comments.
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s effectof user comments under news YouTube, and 9.23% used Twitter. There were no analyses
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